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TEAM Unlimited

TEAM Unlimited is a Hawaii-based television, events and marketing company founded in
1988. TEAM Unlimited owns the XTERRA brand and produces its race series.

In 2010, TEAM Unlimited will host more than 100 off-road triathlon races and 60 XTERRA
Trail Running races in 14 countries worldwide. XTERRA events deliver an audience of over
160,000 people, including more than 35,000 competitors, from all 50 states and over 40
countries. Additionally, TEAM TV has produced 300 adventure television shows in the past 20
years resulting in three Emmy's and 42 Telly Awards for production excellence.

XTERRA

XTERRA produces the world's leading off-road triathlon series, manages a 60-race worldwide
trail running series, and has its own line of branded products ranging from wetsuits to fitness
equipment to tech wear and apparel. XTERRA also produces eight to 10 new TV shows each
year, has an Eco Team that helps preserve and protect race venues and a Foundation
designed to provide educational opportunities for at-risk youth.

In 1996, the first XTERRA off-road triathlon was "born on the beach" in Maui. Since then,
XTERRA has grown into a global phenomenon as the leading off-road triathlon series with
more than 175 events in 14 countries.

XTERRA is the first race to blend the laid-back style of mountain biking and trail running with
the hard-core training and avid dedication associated with the triathlon. T o d a yygical
XTERRA race is comprised of a 1.5K swim, a 30K mountain bike race and an 11K trail run.

XTERRA races attract elite endurance athletes from around the world. Amateurs and
professionals compete for some of the richest pro-purses in multisports; overall about half a
million dollars in prize money is awarded. Each tour utilizes a points system allowing
competitors to qualify for spots in the XTERRA USA National Championship and the XTERRA
World Cup. Each year the XTERRA World Cup is held in Maui, Hawaii during the month of
October. Currently, the USA National Championship is held in Ogden/Snowbasin, Utah.
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About General Sports Alliances

General Sports Alliances (GSA) is the exclusive sponsorship agency of TEAM Unlimited and
its property XTERRA. G S A @nain role is to build new partners for XTERRA, and all assets
associated with the XTERRA brand including television, destinations and all levels of
sponsorship.
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TELEVISION

XTERRA Television Overview

In addition to the programming created by TEAM TV that airs 24/7 on XTERRA.tv, TEAM TV
has produced nearly 300 television shows resulting in three regional E mmy éansl 42 Telly
Awards for production excellence. In 2009, TEAM TV produced 8 new shows that helped
activate sponsor messages to large audiences across the country via national syndication.
Each show contains advertising spots, billboards and editorial content for clients. The
following highlights the 2009 TV delivery:

XTERRA World Championship (60-minute show) m
A National syndication January i December 2010

A 243 airings and min. 65% U.S. households reached (est.)

A Plus resort distribution FOX SPORTS NET.
XTERRA USA Championship (60-minute show) A~

A National syndication from December 2009 i December 2010 \,/CBS

A 258 airings and min. 65% U.S. households reached (est.)
A Plus resort distribution

XTERRA Adventure Series (6, 30-minute shows)
A National syndication from May 2009 i December 2010
A 796 airings (final syndication report pending i airings expected to increase)
A Plus resort distribution

Eco Adventures (3, 60-minute shows)

A National syndication July 2009 i June 2010 \' "
-

A 203 airings

A Plus resort distribution NBC

Land Rover G4 Challenge Nevada Passage (60-minute show)

A National syndication July 2009 i June 2010

A 52 airings and min. 65% U.S. households reached , \
A Plus resort distribution

Total Television Viewership/Impressions: 36,569,088 4




